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CREATIVE OPTIMIZATION TIPS CHEAT SHEET:

IMPROVE PRINT AD PERFORMANCE

Creative is responsible, in part, for your ad’s effectiveness.
Based on decades of experience, here's how to optimize it.

Ensure they:
1. Recognize your brand
2. Catch your key message
3. Glean relevant value

@ USE THE THREE-SECOND TEST
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When consumers sort through print ads, they
initially look at each for three to ten seconds.
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(2 SIMPLIFY, SIMPLIFY, SIMPLIFY a

To generate higher ad readership, create stopping power and avoid clutter.
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IMAGE: Large, bold images that take up half the ad space attract DIGITAL SYNERGY
more viewers than ads without prominent visuals. & DESIGN TIPS

COPY: Use direct, short and compelling copy with a call-to-action,

“ o . - Strive for a holistic approach
such as “call now,” "bring to store” or "go to website.

across touch points to ensure
OFFER: Make prominent. Much of your ad’s success is riding on a cohesive message and

Dynamic creative:

(3 EMPHASIZE BRAND OVER SEASONAL THEMES | Usedatasuch astime of day,
weather, location, context

or user intelligence to build
relevance

The purpose of seasonal themes is to establish promotional relevancy,
timing and presence of value, but it's not the top priority.

Mobile expandable rich media:
COMMUNICATION HIERARCHY:

WHO High-impact creative drives
- Always lead with your core brand WHAT engagement
+ Then convey your promotion or key message WHY Banner ads:
consistently across print and digital Keep it simple with a clear
- Use seasonal themes as the “why" providing product image, concise
context to your sales timing message and strong

call-to-action

FOR MORE INFORMATION CONTACT 1.866.576.0523 valassis.com



CREATIVE OPTIMIZATION TIPS CHEAT SHEET:

OPTIMIZED EXAMPLES

Time to apply the tips you just learned for print ads.
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Large, impactful image with a clear
connection to the brand commands
viewer's attention

Attractive, prominent offers

Clear contact information
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boldly T o condtonng resment
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Compelling headline with visual emphasis

Bold image with stopping power

Design layout draws viewer'’s eye to

concise copy and prominent offer

Clear call to action
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BARKING LOT

12 West Main Street, Building E
Elmsford - 914-345-3000

Doggie Daycare
 Open M-F 6:30am-7pm - 5-5 9an-5pm
or overnight

* Safe, supervised, crate-free play
cise & socialization

B et ol e St s ooptat, Headline focuses on distinct benefits
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One dominant, stand-out image attracts attention and leads
viewer through layout to other points of interest

Persuasive offers to activate purchase

Easily recognizable brand presence

FOR MORE INFORMATION CONTACT 1.866.576.0523

valassis.com



