
Dynamic creative:  
Use data such as time of day, 
weather, location, context 
or user intelligence to build 
relevance 

Mobile expandable rich media:  
High-impact creative drives 		
engagement

Banner ads:  
Keep it simple with a clear 
product image, concise 	
message and strong  
call-to-action

D I G I T A L  S Y N E R G Y 
&  D E S I G N  T I P S

Strive for a holistic approach 
across touch points to ensure 
a cohesive message and 
strong consumer connection.  

3   E M P H A S I Z E  B R A N D  O V E R  S E A S O N A L  T H E M E S 
The purpose of seasonal themes is to establish promotional relevancy,  
timing and presence of value, but it’s not the top priority. 

C R E A T I V E  O P T I M I Z A T I O N  T I P S  C H E A T  S H E E T :  

I M P R O V E  P R I N T  A D  P E R F O R M A N C E
 
Creative is responsible, in part, for your ad’s effectiveness.  
Based on decades of experience, here’s how to optimize it.

COMMUNICATION HIERARCHY: 

•  Always lead with your core brand 
•  Then convey your promotion or key message 
   consistently across print and digital
•  Use seasonal themes as the “why” providing 	
   context to your sales timing

1   U S E  T H E  T H R E E - S E C O N D  T E S T
When consumers sort through print ads, they  
initially look at each for three to ten seconds.

    Ensure they: 
1. Recognize your brand
2. Catch your key message
3. Glean relevant value

2   S I M P L I F Y ,  S I M P L I F Y ,  S I M P L I F Y
To generate higher ad readership, create stopping power and avoid clutter.

IMAGE:   Large, bold images that take up half the ad space attract 	  
	   more viewers than ads without prominent visuals. 

COPY: 	   Use direct, short and compelling copy with a call-to-action, 	 
	   such as “call now,” “bring to store” or “go to website.”

OFFER:  Make prominent. Much of your ad’s success is riding on  
	   your offer and ability to draw attention to it.

valassis.com F O R  M O R E  I N F O R M A T I O N  C O N T A C T  1 . 8 6 6 . 5 7 6 . 0 5 2 3



$25off
Buddy’s Barking Lot · 914-345-3000

With this coupon. Not valid with any other offers. Expires 4-15-16.

ANY DOG 
GROOMING

get acquainted coupon–1st time customers only

ruffday?
Grooming 
• Westchester’s best groomers
• State-of-the-art grooming salon
• Open daily
• Nail trim • Bathing

Doggie Daycare
•  Open M-F 6:30am-7pm · S-S 9am-5pm 

or overnight
• Safe, supervised, crate-free play
• Exercise & socialization
• Dogs run free indoors & outdoors

Training Classes

BUDDY’S 
BARKING LOT

12 West Main Street, Building E
Elmsford · 914-345-3000

BUDDYSBARKINGLOT.COM

Loli Hair Studio 
Charlotte • 980-406-8624

With this coupon. Not valid with other offers or 
prior services. Offer expires 4-29-16.

reg. $142 | new clients only

haircut and highlights

$70 off

Loli Hair Studio 
Charlotte • 980-406-8624

With this coupon. Not valid with other offers or 
prior services. Offer expires 4-29-16.

value depends on hair length | new clients only

keratin smoothing treatment

$50 off

Loli Hair Studio 
Charlotte • 980-406-8624

With this coupon. Not valid with other offers or 
prior services. Offer expires 4-29-16.

reg. $74 | new clients only
haircut & conditioning treatment

$37 off

into something BEAUTIFUL and PRECIOUS

featuring all natural products by

12335 N. Community House Rd, 
Charlotte · 980-406-8624

50%OFF dinner
buy 1 get 1 half off

The Local Table · 805-498-4013
With this coupon. Not valid with any other offers 

or prior purchases. Offer expires xx-xx-xx.

$10OFF
any purchase
of $40 or more

$5OFF
any purchase
of $20 or more

The Local Table · 805-498-4013
With this coupon. Not valid with any other offers 

or prior purchases. Offer expires xx-xx-xx.

or360 Via Las Brisas #110 ∙ Thousand Oaks

(805) 498-4013 
 www.TheLocalTableNP.com

Mon-Thurs 5pm-9:30pm ∙ Fri & Sat 5pm-10pm

Happy Hour Every Day 

4:30pm-6:30pm
Happy Hour Drinks 

All Night Long!!!
Bar & Bar Lounge 

Great California Cuisine & Hospitality
Warm Country House-Style Surroundings

California Bistro 
& Bakery Desserts 

Include homemade 
ice cream & pastries

Outdoor Patio ∙ Private Parties

Brand 
boldly 
displayed

Attractive, prominent offers

Compelling headline with visual emphasis

Bold image with stopping power

Design layout draws viewer’s eye to 
concise copy and prominent offer

Clear call to action

Simple, 
direct 
message

Clear contact information

Large, impactful image with a clear 
connection to the brand commands 
viewer’s attention

Headline focuses on distinct benefi ts

Persuasive offers to activate purchase

One dominant, stand-out image attracts attention and leads 
viewer through layout to other points of interest

Easily recognizable brand presence

O P T I M I Z E D  E X A M P L E S 
Time to apply the tips you just learned for print ads.
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C R E A T I V E  O P T I M I Z A T I O N  T I P S  C H E A T  S H E E T : 


